
 

July 2015 Activity Dashboard 

July 2015 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

 

     2015 2014 

Number of Sessions 391,956 380,853 

Length of Session (minutes) 2:20 2:59 

Page Views Per Session 2.69 3.05 

% of Unique Visits 73.34% 65.42% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – July 
2014 vs. 2015 

MEDIA DATA 
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56.60%

4.20%

16%

12.90%
0.80% 9.50%

Organic Paid Direct

Referral Social Others (ads)

1. homepage 97,229 6. thingstodo 19,898 

2. webcam 48,508 7. thingstodo/events 18,448 

3. thingstodo/attractions 43,832 8. pts/hotels 18,088 

4. PCBPOV 36,957 9. placestostay 17,351 

5. thingstodo/nav-menu 26,116 10. thingstodo/pierpark 15,533 
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July 2015 Activity Dashboard 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

40,815,008 

96,686,750 

INSTAGRAM 
Followers:  6,868 

New Followers:  746  Total: 21,747  

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 

Impressions: 46.2K 

 

New Followers:  716 

 



 

July 2015 Activity Dashboard 

 

 

 

 

  

 

 2015 2014    

Total Number of LIKES 381,893 390,804    

FACEBOOK 

Total IMPRESSIONS: 1,019,027 

 

July 2015 PEOPLE REACHED 



 

July 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

July 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2015 

 

9,902 

2014 

 

10,716 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

May 2015 

47,834 

 

YTD 2015 

172,537 

May 2014 

43,669 

 

YTD 2014 

159,500 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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May 2015 Activity Dashboard 

May 2015 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

 

     2015 2014 

Number of Sessions 327,833 293,255 

Length of Session (minutes) 2:32 3:34 

Page Views Per Session 2.92 2.23 

% of Unique Visits 73.9% 67.84% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – May 
2014 vs. 2015 

MEDIA DATA 
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58%

4.60%

13.90%

8.60%

0.60%
14.20%

Organic Paid Search Direct

Referral Social Other (ads)

1. homepage 97,467 6. thingstodo 19,033 

2. PCBPOV 42,253 7. thingstodo/events 18,542 

3. webcam 40,685 8. pts/hotels 18,488 

4. thingstodo/attractions 35,646 9. placestostay 17,565 

5. thingstodo/nav-menu 26,521 10. restaurants 14,443 
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May 2015 Activity Dashboard 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

 

INSTAGRAM 
Followers:  5,265 

New Followers: 169  Total: 20,488 

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 

Impressions: 56,800 

 

New Followers:  480  

 



 

May 2015 Activity Dashboard 

 

 

 

 

  

 

 2015 2014  2015 2014 

Total Number of LIKES 380,936 395,067 LIKES Added This Month 353 1,231 

FACEBOOK 

Total IMPRESSIONS: 722,009 

 

May 2015 PEOPLE REACHED 



 

May 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

May 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2015 

 

12,702 

2014 

 

4,885 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

March 2015 

41,876 

 

YTD 2015 

77,940 

March 2014 

38,616 

 

YTD 2014 

83,753 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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April 2015 Activity Dashboard 

April 2015 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

 

     2015 2014 

Number of Sessions 243,465 241,423 

Length of Session (minutes) 2:44 3:27 

Page Views Per Visit 3.00 3.21 

% of Unique Visits 70.92% 68.23% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – April 
2014 vs. 2015 

MEDIA DATA 
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65.80%
5.80%

15.40%

6.10% 0.70% 6%

Organic Paid Search Direct

Referral Social Other (ads)

1. homepage 75,654 6. thingstodo/events 14,985 

2. webcam 37,721 7. placestostay 13,997 

3. thingstodo/attractions 28,226 8. thingstodo 13,841 

4. thingstodo/nav-menu 16,756 9. pts/rentals/condos 11,742 

5. placestostay/hotels 15,127 10. restaurants 10,995 
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April 2015 Activity Dashboard 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

28,561,355 

52,835,152 

INSTAGRAM 
Followers:  5,265 

New Followers: 719  Total: 19,870  

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 

Impressions: 99,700 

 

New Followers:  222  

 



 

April 2015 Activity Dashboard 

 

 

 

 

  

 

 2015 2014  2015 2014 

Total Number of LIKES 380,532 393,876 LIKES Added This Month 894 1,075 

FACEBOOK 

Total IMPRESSIONS: 846,111 

 

April 2015 PEOPLE REACHED 



 

April 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

April 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2015 

 

6,768 

 

2014 

 

13,347 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

Feb 2015 

21,688 

 

YTD 2015 

41,877 

Feb 2014 

20,579 

 

YTD 2014 

39,324 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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March 2015 Activity Dashboard 

March 2015 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

 

     2015 2014 

Number of Sessions 334,770 277,677 

Length of Session (minutes) 2:34 3:25 

Page Views Per Visit 2.93 3.23 

% of Unique Visits 73.83% 68.75% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – March 
2014 vs. 2015 

MEDIA DATA 
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71.50%
4.70%

14.80%

5.80% 1.00% 2.10%

Organic Paid Search Direct

Referral Social Other

1. homepage 101,903 6. placestostay/hotels 22,039 

2. webcam 65,143 7. thingstodo/events 19,395 

3. thingstodo/attractions 37,633 8. placestostay 17,547 

4. thingstodo/springbreak 27,085 9. thingstodo/nightlife 17,540 

5. thingstodo/nav-menu 24,510 10. thingstodo 17,258 
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March 2015 Activity Dashboard 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

9,989,005 

401,053,498 

INSTAGRAM 
Followers:  5,036  

New Followers: 1,131   Total: 19,283 

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 

Impressions:  174,000 

 



 

March 2015 Activity Dashboard 

 

 

 

 

  

 

 2015 2014  2015 2014 

Total Number of LIKES 380,418 392,815 LIKES Added This Month 490 1,238 

FACEBOOK 

Total IMPRESSIONS: 2,278,364 

 

March 2015 PEOPLE REACHED 



 

March 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

March 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2015 

 

5,561 

2014 

 

3,724 

 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

Jan 2014 

 

YTD 2014 

 

Jan 2013 

 

YTD 2013 

 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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January 2015 Activity Dashboard 

January 2015 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

     2015 2014 

Number of Sessions 221,164 194,947 

Length of Session (minutes) 3:09 3:37 

Page Views Per Visit 3.42 3.41 

% of Unique Visits 73.67% 74.36% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – January 
2014 vs. 2015 
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8.10% 1.70% 1.50%

Organic Paid Search

Direct Referral

Social Other (ad campaign)

1. homepage 77,191 6. webcam 18,339 

2. thingstodo/attractions 26,836 7. placestostay 17,647 

3. thingstodo/spring-break 21,736 8. thingstodo 17,385 

4. thingstodo/events 19,652 9. placestostay/rentals/c 14,929 

5. placestostay/hotels 18,492 10. thingstodo/nav-menu 12,966 
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January 2015 Activity Dashboard 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA DATA 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

3,235,082 

84,607,310 

INSTAGRAM 
Followers:  4,445  

Followers:  17,000 

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 

Impressions: 58,500  

 



 

January 2015 Activity Dashboard 

 

 

 

 

  

 

 2015 2014  2015 2014 

Total Number of LIKES 403,468 390,974 LIKES Added This Month 528 846 

FACEBOOK 

Total IMPRESSIONS: 789,369 

 

January 2015 PEOPLE REACHED 



 

January 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

January 2015 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2015 

 

13,431 

2014 

 

4,012 

 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

Nov 2014 

27,012 

 

YTD 2014 

385,029 

Nov 2013 

25,435 

 

YTD 2013 

382,944 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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December 2014 Activity Dashboard 

December 2014 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

     2014 2013 

Number of Sessions 146,356 126,747 

Length of Session (minutes) 2:27 2:51 

Page Views Per Visit 2.85 2.93 

% of Unique Visits 73.89% 73.28% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – December 
2013 vs. 2014 
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58.50%

11.80%

17.50%

7.20% 1.80% 3.10%

Organic Paid

Direct Referral

Social Other (ad campaign)

1. homepage 43,321 6. thingstodo/spring-break 12,196 

2. events/beach-ball-drop 17,974 7. thingstodo 9,654 

3. thingstodo/attractions 15,401 8. thingstodo/nav-menu 8,868 

4. thingstodo/events 14,579 9. thingstodo/beach-ball-
drop 

8,856 

5. webcam 13,546 10. placestostay 7,474 
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December 2014 Activity Dashboard 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA DATA 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

21,236295 

26,670,625 

INSTAGRAM Followers:  4,396

  

Followers:  16,668 

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 



 

December 2014 Activity Dashboard 

 

 

 

 

  

 

 2014 2013  2014 2013 

Total Number of LIKES 402,954 390,298 LIKES Added This Month 639 1,128 

FACEBOOK 

Total IMPRESSIONS: 1,166,196 

 

December 2014 PEOPLE REACHED 



 

December 2014 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

December 2014 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2014 

 

1,065 

 

2013 

 

2,169 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

Oct 2014 

36,067 

 

YTD 2014 

358,017 

Oct 2013 

34,251 

 

YTD 2013 

357,509 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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October 2014 Activity Dashboard 

October 2014 Activity Dashboard 
 

 
 

 
 

 

 

 

 

 

 

     2014 2013 

Number of Sessions 168,723 133,379 

Length of Session (minutes) 2:25 2:49 

Page Views Per Visit 2.73 2.82 

% of Unique Visits 67.19% 67.05% 

WEBSITE DATA 

WEBSITE ACTIVITY WEBSITE VISITORS 
Top States 

WEBSITE TRAFFIC SOURCES 

TOP WEB PAGES 

WEBSITE TRAFFIC – October 
2013 vs. 2014 
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6.90% 2.10%

Organic Paid Direct Referral Social

1. homepage 45,020 6. calendar/pirates-fest 10,335 

2. webcam 21,648 7. thingstodo/menu 9,054 

3. thingstodo/attractions 17,209 8. restaurants 8,731 

4. thingstodo/events 16,668 9. thingstodo/seafood-fest 8,697 

5. thingstodo 10,820 10. placestostay 7,043 
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October 2014 Activity Dashboard 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA DATA 

MEDIA IMPRESSIONS 
TWITTER 

*Paid advertising and public relations promotion 
** Free promotion and media coverage 

Paid Media* 

Earned Media 

18, 692, 443 

4,392,141 

INSTAGRAM Followers:  4,456

  

Followers:  16,209 

 

SOCIAL CONVERSATIONS 

 

MEDIA DATA 



 

October 2014 Activity Dashboard 

 

 

 

 

  

 

 2014 2013  2014 2013 

Total Number of LIKES 402,448 389,082 LIKES Added This Month 752 1,602 

FACEBOOK 

Total IMPRESSIONS: 2,233,780 

 

October 2014 PEOPLE REACHED 



 

October 2014 Activity Dashboard 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FACEBOOK cont’d 



 

October 2014 Activity Dashboard 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISITOR SERVICES DATA 

INQUIRIES --Top Sources* 

INQUIRIES – Top States 

AIRPORT ACTIVITY 
Deplanements 

 

VISITOR GUIDES 

2014 

 

9,323 

2013 

 

3,102 

*NOTE: Data for Northwest Florida 
Beaches Int’l Airport 

Sept 2014 

32,286 

 

YTD 2014 

321,950 

Sept 2013 

32,356 

 

YTD 2013 

323,258 

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a 

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community.  This 

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards.  For more 

information contact the CVB at (850) 233-5070. 
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