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 Social Media - Facebook, Google+, Instagram & More

Which is Right for Your Business & Bottom Line?

 Engagement & Advertising - Your Opportunity to Shine 

"Target Your Audience"

 Bringing It Home - Maximizing "Vines" & Maintaining "Big 

Picture" Focus

 "Likes" & ROI - Tracking & Understanding Your Efforts



Which Social Media Platforms are BEST for YOUR Company?

Understand the platform and your target demographic and focus 

your efforts there. 

THESE Social Media Platforms - OVERVIEW

Targets/Goals – Adults? Demographics? SEO? Brand Recognition? 



Social Media Explained in Donuts

Social Media is simply Online 

Networking:

• LISTEN to your most loyal customers

• Get information from other business 

owners and influencers 

• Share information B2C & B2B

There are a lot of options. 

It’s important to have a basic knowledge 

of each and then prioritize which 

platforms will create the most desired 

effect for your business.



Think of LinkedIn as the 

Ultimate Online Networking Group 

• Create and maintain an “All Star” profile 

(there is LOTS of help online if you don’t know what this means)

• Your profile is your new resume

• Headlines, titles, skills and endorsements matter 

(they help you connect with the right people)

• Tell your story!



Groups, Discussions & Networking:

• There is a group for just about 

Any Business Interest – join groups that you 

can utilize as an online resource to 

Ask Questions & Gain insight

• Discussions aren’t discussions if 

You Don’t Participate

• Networking isn’t networking if You’re Only Talking – Listen and Engage



Content Archetypes:

• Creator – The Originator; Takes ownership and shows up consistently

• Curator – Finds and shares the best content for the target audience

• Journalist – Blend of first two; a thought leader people come to for answers

• Instigator/Critic – “Entertainer” plays devil’s advocate, sparks debates, stirs 

controversy

• Case Study – Teach others by first testing it yourself

• Regular Person – Someone who is good at being interesting and is relatable 

(Topless Baker, Rodan & Fields, Rideshare Guy)

• Industry Expert – Someone with a proven track record whose opinion is highly 

respected and sought after



Not the most popular (social media platform) BUT VERY 

Important for SEO, Crawling, Feeds & Search Cross Platform 

We recommend to err on safe side and keep COHESIVE 

Structure. Google’s Algorithms are a Mystery so 

BE Prepared & Consistent 

Still Google, So I’d be on the safe side – Always CLAIM

Brand Your Company & Label Your Photos



“JAMBOS Texan” Labels and Tags to Identify



Piranha Killer Sushi “Marry Me” Roll – Tagged & Unique Name



LTZA Texas Longest Zipline, Best Zipline Texas, Texas Fun, Austin Zip



Analytics, Insights, Views, Reviews

Take a Quick Look @ Insights at least Quarterly if not Monthly

Very Important to KNOW what is being said

Very Important to MAINTAIN ACCURATE INFORMATION



Fast Paced / Limited Characters / Gone Quickly

Great for Events, Celebrities, Politicians, Businesses w/Activity

Current Events – Spotlight & Informative

Understanding Lead Backs, Responses & #Hashtags

What are “Trends” & “Trending Topics”

Advertising/Promotions & Analytics



VISUALLY STIMULATING & #HASHTAGS

Great for Restaurants, Events, Fashion, Etc

Also for Businesses with Visual Activities



Good for Collections & Telling a “Story”

Ie Photography, Food, Life Events (Weddings, Caterings)

Showing “Your Business Style”

How Does It Work?

Making a Board

Leading Pins” Back Home

Fill Out ALL Information



ALL VIDEO

Tied to Google

Have Your Own Channel

Dripping & Consistency 

Businesses that have Powerful,

Exciting or Informative Video

“How To”



#1 Social Network

Your Demographic Likely Utilizes Regularly

(Exception of Tweens - SC)

How to Connect with Your Specific Key Audience 

(People, Groups, Businesses, Events, Pages) 

Structure Your Message and Deliver to YOUR Target

#1



How Easily are you “Found”

Business Page vs Personal vs Location

Search Your Business Name & Claim/Merge/Delete

Verify Business Page and Update ALL information

Getting Vanity URL



Posts Can Be In The Form of

TEXT, PHOTOS, VIDEO & LIVE STREAM

Virtually Every Demographic has FB presence



Creative? Fun? Professional? Informative? Entertaining? 









Special Events

Promotions

Sweepstakes & Contests

Sharing vs Copy/Pastes

Tagging” Sharing” Credits”

Leading Home –

Your Page, URL Etc.



STAY ACTIVE TO STAY RELEVANT – Example

Advertising/Boosting to Audience(s) & Testing Campaigns

Understanding Insights –

“Likes”  “Shares”  “Comments”  “Reviews”

Call to Action & Gauging ROI

Bringing Audience “Home”


